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Seasons’ Greetings !

The ‘second wave’ of the pandemic is delaying business 
normalisation in the country, as corona virus infections rise in 
States like Maharashtra, Karnataka, Kerala, Tamil Nadu and 
few other States. As viruses know no borders, the impacts are 
continuing to spread.

Covid-19 infections are rising to new heights and many 
local governments have been forced to re-introduce stricter 
measures like night-time curfews in order to contain the 
spread.

In its latest report, State Bank of India’s economic research 
division said that the business activity Index based on high 
frequency indicators has declined in the week ending March 
22 at 101.7, the lowest in one month, from 104.6 in the 
previous week. 

In its second advance estimates, India’s GDP was estimated 
to have contracted 8 per cent in 2020-21, deeper than 7.7 per 
cent contraction estimated earlier. 

Though number of people taking vaccination is on the 
increase, the second wave is a worrying factor.  

I urge the industry members to stay safe.

Stay safe and Stay Healthy !

Dr. V.L. INDIRA DUTT
President

President
desk



Handing over sewing MacHines to  
tHe trainees of tailoring

As part of the Skill development initiative 
of the Chamber, we have organised two 
batches of training on Tailoring for the 

underprivileged women and the second batch is 
completed by end January.

As a CSR Initiative the Chamber has given away 
the sewing machines to 14 trained candidates 
and the same was supported by M/s.Samunnati 
Financial Services.

The sewing machines and Certificates were handed 
over to the participants by Sri R.R.Padmanabhan, 
Chairman, Skill development committee of 
Andhra Chamber at a small function organised by 
the Chamber on the 5th March 2021.

Some of the trainees of the first batch were also 
invited. Ms.Sumathi and Ms.Dhanalakshmi 
shared their success stories.  Ms.Sumathi who was 
a house maid said that this tailoring programme 
boosted her confidence level and now she is able 
to stitch for the women in the nearby household 
and could earn independently.

Ms.Dhanalakshmi said that she has plans to set 
up a tailoring institute in Guduvancheri  to train 
the needy people, apart from taking up tailoring as 
small business.

Ms.R.Vijayalakshmi, Secretary General proposed 
vote of thanks.
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online worksHop on digital Marketing  on tHe 
19tH& 20tH MarcH 2021 for tHe participants in and 

around Hyderabad.

The first in the series of Digital Marketing 
workshops is organised by Andhra 
Chamber for the members in and around 

Hyderabad today. Thanks to 

the Friedrich Naumann Foundation for their 
excellent support, without which such a 
programme is not possible for the MSMEs.

President Dr V.L.IndiraDutt in her welcome 
address said that this is the best time for the Small 
Enterprises to embrace the numerous digital 
marketing tools available today. Getting started 
is easier than it looks, and the good thing is that 
results are almost instantaneous. 

Dr-Koteeswara Rao, Executive Committee 
member of the Andhra Chamber from Hyderabad 
said that this is a great opportunity provided 
by Andhra Chamber and FNF to the industry 
members who have to take the maximum benefit 
out of this unique workshop.

Mr Mohammed Ilias started the session with 
the overview of the Social media tools and also 
explained in length about the Five search method 
in Google, Google my business etc., Around 42 
industry members attended the workshop. The 
workshop will continue tomorrow also.

The second day of the Digital Marketing workshop 
covered hands on presentation on how to post 
facebook ads and also the various social media 
tools. 

The participants in the feedback session thanked 
the Andhra Chamber 

for such a wonderful programme and also 
appreciated Mr.Ilias for handling the session in an 
excellent manner, and the opportunity given to 
them for participation. They found the workshop 
very informative and useful especially at this time 
when the industries are back in business after 
Covid times.



worksHop on “digital Marketing” on  
tHe 25tH & 26tH MarcH 2021 (online) for  

tHe participants in and around cHennai

The next batch of online workshop on 
Digital Marketing for the members in 
Tamil Nadu organised on the 25th& 26th 

March 2021 with 28 participants from various 
parts of Tamil Nadu, with products ranging from 
machine tools, organic snacks to Pooja articles.

Dr V.L.IndiraDutt, President of Andhra Chamber 
of commerce in her welcome address said that the 
major advantages of Digital Marketing are Global 
reach - a website allows you to find new markets 
and trade globally with a small investmentand  
Lower cost - a properly planned and welltargetted 
digital marketing campaign can reach the right 
customers at a much lower cost than traditional 
marketing methods.

We are all aware, during the Covid 19 pandemic, 
social media channels have become the best 
means for people to stay in touch with loved ones 
and connect with people outside their homes. 
Almost all social media platforms have reported 
a significant increase in user activity over the last 
one year. Some businesses were quick to notice 
the opportunity to provide digital users with 
meaningful engagement during the crisis.

Mr M.K. Anand, Chairman, MSME & ICT 
Subcommittee of the Chamber introduced the 

importance of digital marketing and also about 
the work of FNF. 

Mr.Md.Ilias, the resource person of the Programme 
started the programme with the introduction of 
the participants.

He then explained in detail about the 5 search 
methods in google and Howgoogleanalyics track 
the website. How to effectively create a website by 
the participants on their own etc.,

The participants were assigned to do home work 
on creation of landing page for their website and 
also to list out the five search methods for their 
products/services.

On the second day, Mr Ilias explained and 
presented in detail on the step by step process of 
posting facebook ad.

Ms.Vijayalakshmi, Secretary General of the 
Chamber collected the feedback of the programme 
and also explained in detail about mentoring and 
also about the advanced level workshop on Digital 
Marketing.

The participants found the programme very 
unique. In their feedback some of them opined 
that they consider themselves lucky to get a seat to 
participate in this programme, which is otherwise 
not available to them and that too free of cost.
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INDIA’S FOREIGN TRADE:  
MARch 2021

FOreiGn 
trAde
stAtistiCs

India’s overall exports (Merchandise and Services combined) in April-March 2020-21* are estimated to be 

USD 493.19 Billion, exhibiting a negative growth of (-)6.66 per cent over the same period last year. Overall 

imports in April-March 2020-21* are estimated to be USD 505.94 Billion, exhibiting a negative growth of 

(-)16.53 per cent over the same period last year.

*Note: i) The latest data for services sector released by RBI is for February 2021. The data for March 2021 is an 

estimation, which will be revised based on RBI’s subsequent release ii) the figures in bracket are growth rates vis-à-vis 

corresponding period of last year
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I. MERCHANDISE TRADE

EXPORTS (including re-exports) 

Exports in March 2021 were USD 34.45Billion, as 

compared to USD 21.49 Billion in March 2020, 

exhibiting a positive growth of 60.29 per cent. In 

Rupee terms, exports were ` 2,50,756.40 Crore in 

March 2021, as compared to ̀  1,59,784.62 Crore in 

March 2020, registering a positive growth of 56.93 

per cent.

The commodities/commodity groups which have 

recorded positive growth during March 2021 vis-

à-vis March 2020 are Other cereals (326.44%), 

Oil meals (230.4%), Iron ore (194.89%), Jute mfg. 

including floor covering (105.26%), Electronic 

goods (91.98%), Carpet (89.84%), Gems & 

jewellery (78.93%), Engineering goods (71.3%), 

Cereal preparations & miscellaneous processed 

items (67.61%), Rice (66.77%), Spices (60.42%), 

Cotton yarn/fabs./made-ups, handloom products 

etc. (55.67%), Ceramic products & glassware 

(53.48%), Meat, dairy & poultry products (52.79%), 

Drugs & pharmaceuticals (48.49%), Organic & 

inorganic chemicals (46.5%), Plastic & Linoleum 

(46.39%), Handicrafts excl. handmade carpet 

(43.24%), Marine products (40.81%), Petroleum 

products (35.52%), Man-made yarn/fabs./made-

ups etc. (31.37%), Mica, Coal & other ores, minerals 

including processed minerals (31.28%), RMG of 

all textiles (27.51%), Fruits & vegetables (23.96%), 

Coffee (23.27%), Leather & leather products 

(21.86%), Tobacco (15.57%) and Tea (8%).

The commodities/commodity groups which have 

recorded negative growth during March 2021 

vis-à-vis March 2020 are Oil seeds (-6.45%) and 

Cashew (-1.99%). 

Cumulative value of exports for the period 

April-March 2020-21 was USD 290.63 Billion 

(` 21,50,325.03 Crore) as against USD 313.36 

Billion (` 22,19,854.18 Crore) during the period 

April-March 2019-20, registering a negative growth 

of (-)7.26 per cent in Dollar terms (negative growth 

of (-)3.13 per cent in Rupee terms).

Non-petroleum and Non-Gems and Jewellery 
exports in March 2021 were USD 27.42 Billion, 
as compared to USD 16.95 Billion in March 2020, 
registering a positive growth of 61.75 per cent. 
Non-petroleum and Non-Gems and Jewellery 
exports in April-March 2020-21 were USD 238.72 
Billion, as compared to USD 236.17 Billion for 
the corresponding period in 2019-20, which is an 
increase of 1.08 per cent.

IMPORTS 

Imports in March2021 were USD 48.38 Billion 
(` 3,52,191.21Crore), which is an increase of 53.74 
per cent in Dollar terms and 50.52 per cent in 
Rupee terms over imports of USD 31.47 Billion 
(` 2,33,988.47 Crore) in March 2020. Cumulative 
value of imports for the period April-March 2020-
21 was USD 389.18 Billion (` 28,76,918.30 Crore), 
as against USD 474.71 Billion (` 33,60,954.46 
Crore) during the period April-March 2019-20, 
registering a negative growth of (-)18.02 per cent 
in Dollar terms and a negative growth of (-)14.40 
per cent in Rupee terms.

Major commodity groups of import showing 
negative growth in March 2021 over the 

corresponding month of last year are:



CRUDE OIL AND NON-OIL IMPORTS: 

Oil imports in March 2021 were USD 10.27 

Billion (` 74,768.22 Crore), which was 2.23 per 

cent higher in Dollar terms (0.08 per cent higher 

in Rupee terms), compared to USD 10.05 Billion 

(` 74,704.86 Crore) in March 2020. Oil imports 

in April-March 2020-21 were USD 82.35 Billion 

(` 6,08,881.25 Crore) which was 36.92 per cent 

lower in Dollar terms (34.19 per cent lower in 

Rupee terms) compared to USD 130.55 Billion 

(` 9,25,167.52 Crore), over the same period last 

year.

In this connection it is mentioned that the global 

Brent price ($/bbl) has increased by 97.67 % 

in March 2021 vis-à-vis March 2020 as per data 

available from World Bank.

Non-oil imports in March 2021 were estimated at 

USD 38.11 Billion (` 2,77,422.99 Crore) which 

was 77.90 per cent higher in Dollar terms (74.17 

per cent higher in Rupee terms), compared to 

USD 21.42 Billion (` 1,59,283.61 Crore) in March 

2020. Non-oil imports in April-March 2020-21 

were USD 306.83 Billion (` 22,68,037.05 Crore) 

which was 10.85 per cent lower in Dollar terms 

(6.89 per cent lower in Rupee terms), compared 

to USD 344.16 Billion (` 24,35,786.93 Crore) in 

April-March2019-20.

Non-Oil and Non-Gold imports were USD 29.62 

Billion in March 2021, recording a positive growth 

of 46.66 per cent, as compared to Non-Oil and 

Non-Gold imports of USD 20.20 Billion in March 

2020. Non-Oil and Non-Gold imports were USD 

272.23 Billion in April-March 2020-21, recording 

a negative growth of (-)13.83 per cent, as compared 

to Non-Oil and Non-Gold imports of USD 315.93 

Billion in April-March 2019-20.

II. TRADE IN SERVICES 

EXPORTS (Receipts) 

As per the latest press release by RBI dated 15 April 

2021, exports in February 2021 were USD 17.55 

Billion (` 1,27,651.28 Crore) registering a negative 

growth of (-)1.02 per cent in Dollar terms, visà-

vis February 2020. The estimated value of services 

export for March 2021* is USD 17.75 Billion.

IMPORTS (Payments) 

As per the latest press release by RBI dated 15 April 

2021, imports in February 2021 were USD 10.61 

Billion (` 77,216.47 Crore) registering a negative 

growth of (-)4.10 per cent in Dollar terms, vis-

àvis February 2020. The estimated value of services 

import for March 2021* is USD 10.84 Billion.

III. TRADE BALANCE 

MERCHANDISE

The trade deficit for March 2021 was estimated at 

USD 13.93 Billion as against the deficit of USD 

9.98 Billion in March 2020, which is an increase of 

39.62 per cent.

SERVICES

As per RBI’s Press Release dated 15 April 2021, 

the trade balance in Services (i.e. Net Services 

export) for February 2021 is USD 6.93 Billion. The 

estimated trade balance in March 2021* is USD 

6.91 Billion.
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EXPORTS & IMPORTS: (Rs. Crore)
(PROVISIONAL) 

MARCH
APRIL-
MARCH

EXPORTS
(including re-exports)

  

2019-20 1,59,784.62 22,19,854.18
2020-21 2,50,756.40 21,50,325.03
%Growth 2020-21/ 2019-20 56.93 -3.13
IMPORTS   
2019-20 2,33,988.47 33,60,954.46
2020-21 3,52,191.21 28,76,918.30
%Growth 2020-21/ 2019-20 50.52 -14.40
TRADE BALANCE   
2019-20 -74,203.85 -11,41,100.28
2020-21 -1,01,434.81 -7,26,593.27

SERVICES TRADE

EXPORTS & IMPORTS (SERVICES) : (US $ Billion)

(PROVISIONAL)
FEBRUARy 

2021

APRIL-
FEBRUARy 

2020-21
EXPORTS (Receipts) 17.55 184.81
IMPORTS (Payments) 10.61 105.91
TRADE BALANCE 6.93 78.91

EXPORTS & IMPORTS (SERVICES): (Rs. Crore)

(PROVISIONAL)
February 

2021
April-February 

2020-21
EXPORTS (Receipts) 1,27,651.28 13,73,288.41
IMPORTS (Payments) 77,216.47 7,86,800.79
TRADE BALANCE 50,434.81 5,86,487.62
Source: RBI Press Release dated 15th April 2021

OVERALL TRADE BALANCE

Taking merchandise and services together, overall 

trade deficit for April-March 2020-21* is estimated 

at USD 12.74 Billion as compared to the deficit of 

USD 77.76 Billion in April-March 2019-20.

* Note: The latest data for services sector released by 

RBI is for February 2021. The data for March 2021 

is an estimation, which will be revised based on RBI’s 

subsequent release.

MERCHANDISE TRADE

EXPORTS & IMPORTS : (US $ Billion)

(PROVISIONAL)

MARCH
APRIL-
MARCH

EXPORTS  
(including re-exports)

2019-20 21.49 313.36
2020-21 34.45 290.63
%Growth 2020-21/ 2019-20 60.29 -7.26

IMPORTS   
2019-20 31.47 474.71
2020-21 48.38 389.18
%Growth 2020-21/ 2019-20 53.74 -18.02

TRADE BALANCE   
2019-20 -9.98 -161.35
2020-21 -13.93 -98.56

*Note: The latest data for services sector released by RBI is for February 2021. The data for March 2021 is an estimation, 

which will be revised based on RBI’s subsequent release.
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VAT

articles froM MeMbers

GST

recent JudgeMents in 

VAt Cst Gst

Remand diRections: Petitioner, at pages 50 
and 51 of the typed set filed in support of these 
Writ Petitions, has placed some particulars and 
tabulation of sales and purchases effected from 
other States, locally and by way of import which 
are based on materials and data available with 
the petitioner, though the same have, admittedly, 
not been produced before the AO. Thus, in the 
interests of justice, this issue is remitted to the 
AO, to be redone after hearing the petitioner 
and consideration of materials that the petitioner 
claims that it has in its possession. M/s.Ponneri 
Steel Industries, Vs. AC (ST), Ponneri 
Assessment Circle W.P. Nos.6904 and 6906 of 
2021 DATED: 17.03.2021

cst oRdeR, PRinciPles of natuRal Justice: 
CST order dated 29.01.2021, for 2013-14, is 
assailed on the ground of violation of principles of 
natural justice. As against an original order of CST 
dated 31.12.2014, W.P.No.6979 of 2015 was filed 
and by order dated 17.03.2015, the HC directed 
the petitioner to appear before the respondent on 
28.04.2015 and the officer to redo the assessment. 
Petitioner accordingly appeared before the AO 
on the stipulated date and nothing transpired 
thereafter till 2021 when, out of the blue, a final 
notice dated 08.01.2021 was issued after 6 years 

for which, the petitioner, pointed out that huge 
delay in the intervening period, and sought time 
till 28.02.2021 for filing objections. This request 
was neither accepted nor rejected. Personal 
hearing was also not afforded. The impugned 
order has come to be passed on 29.01.2021 which 
is in gross violation of principles of natural justice. 
Stating so, the impugned order is set aside. New 
Consolidated Construction Co Ltd Vs. The AC 
(ST), Ayyanavaram Assessment Circle. W.P. 
Nos.5171 of 2021 DATED: 03.03.2021

notice: Petitioner has challenged a demand 
notice dated 25.01.2020 and it is submitted that 
no demand has been raised in the impugned 
communication and what is envisaged is only 
the filing of objections, if any, considering 
which further orders will be passed. In the light 
of the categoric assertion of the Ld. Counsel of 
respondent to the effect that communication dated 
25.01.2020 is only a notice calling for objection, 
it is improper for the authorities to have issued 
a recovery notice and notice dated 21.02.2020 
is thus quashed and this writ petition is allowed. 
M/s. Maruthi Engineering Vs. Superintendent 
of GST & Central Excise, Thiruvallur I Range, 
W.P. Nos.5902 of 2020 DATED: 08.03.2021.

Shri V.V. Sampathkumar 
Chairman, Indirect Taxes Sub-Committee, ACC

CST



Remittance of Gst and itc: As per 
contract between the members of the petitioner 
association, who are vendors of NLC and NLC, 
the consideration paid by the petitioners is 
inclusive of GST and liability in this regard is 
to be discharged by members of the petitioner 
association. Also, admittedly, the GST deducted 
has not been remitted in many cases, either fully 
or partly. As a consequence, NLC appears to have 
suffered a reversal of the ITC claimed by it. The 
impugned communication only seeks to enforce 
the contract qua NLC and its vendors. This is not 
a matter which warrants interference or attention 
of this Court and hence, this WP is dismissed. 
The Neyveli NLC Contractors Welfare Assn, 
Vs. Chief Commissioner of GST and CE, TN 
and Puducherry Zone. W.P. No.5188 of 2021 
DATED: 04.03.2021

PeRsonal heaRinG: Considering the issue of 
whether personal hearing has to be granted prior 
to finalization of proceedings in terms of Section 
73 of GST Act, this Court in WP.No.13652 
of 2020 held that Section 74(5) mandated a 
personal hearing to be granted in all matters prior 
to finalization of assessments. Since the petitioner 
has not been granted a personal hearing prior 
to finalization of the impugned proceedings, the 
impugned orders in regard to the periods 2017-
18 and 2018-19 are set aside. Golden Homes 
Pvt Ltd, Vs STO-I, Central Intelligence Cell, 
Intelligence - II, Chennai 6 W P Nos.2049 & 
2050 of 2021 DATED: 08.03.2021

limitation: Since, no regular CST assessment 
has been framed, the date of deemed assessment 
is 31.10.2012. Any proceeding for assessment /
reassessment should be initiated within 6 years 
from date of assessment vide section 27. As the 
date of deemed assessment is 31.10.2012, the 
proceedings for reassessment ought to have 
been initiated on or before 31.10.2018. Notice 
has, however admittedly been issued only on 
01.04.2019, beyond the period of limitation. 
Hence, Impugned order is dated 03.09.2019 for 

the period 2011-12 is barred by limitation. TCS 
Trade Links, Namakkal Vs STO, Namakkal 
(Town). W P No.33425 of 2019 DATED: 
09.03.2021

exemPtion and inPut tax cRedit (itc): To 
deny the petitioner the benefit of ITC by thrusting 
an exemption not claimed by it, upon it, will be 
contrary to the scheme of the enactment. TCS 
Trade Links, Vs. STO, Namakkal (Town). W.P. 
No.33280 of 2019 Dated: 11.03.2021

delay condonation: Period of limitation for 
filing of the first appeal, which is 90 days, expired 
on 03.03.2020 and further period of 30 days, 
provided for condonation of delay in filing of the 
first appeal, expires of 02.04.2020, falling during 
COVID-19 pandemic period. Following the 
orders of SC in a series of judgments which has 
extended time for filing of appeal till 31.01.2021, 
it is appropriate that the petitioner may represent 
its appeal before the respondent and such appeals, 
if represented, within 2 weeks from today, will 
be taken on file by the first appellate authority 
without reference to limitation, the petitioner 
heard and appeals disposed in accordance with law. 
Tvl. Athi Parasakthi Alloys Steels Pvt Limited 
Vs. AC (SST), Coimbatore, W.P. Nos.5301 and 
5304 of 2021 DATED: 05.03.2021

WoRks contRact deduction: The limited 
prayer is that while computing the taxability of 
the dyeing transactions, the standard deductions 
set out in Section 3B(2) Clause (a) to (e) of 
TNGST Act, 1959 have not been granted. The 
taxability of the transactions is beyond doubt and 
hence the deductions set out under the said 2(a) to 
(e) of Section 3B are to be granted. M/s.Jansons 
Textiles Processors Vs. STO, Tiruchengode 
Town Assessment Circle, W.P. Nos.8695, etc 
DATED: 16.03.2021

GRant of time to file aPPeal: The learned 
Single Judge of this Court, while dismissing an 
earlier WP, granted liberty to the petitioner to 
file a statutory appeal within 30 days from date 

12



of receipt of a copy of that order. The petitioner 
produces evidence to show that the Managing 
Partner has been suffering from kidney failure and is 
continuing treatment for the same. In these aforesaid 
circumstances, the Court in this WP believed that 
the petitioner should be granted additional time to 
file appeal. Tvl. Allied Petroleum Company, Vs 
AC CT) (FAC), Trichy Road Assessment Circle, 
W.P. No.4828 of 2021 DATED: 02.03.2021.

aPPlicability of inteRest: The default arising on 
non-payment of tax on an admitted liability in the 
case of self-assessment falls under Section 24(3) of 
the TNGST Act,1959 read with Rule 18(3) which 
attracts automatic levy of interest whereas the 
default in filing incomplete and incorrect return 
falls under Rule 18(4) which the levy of interest is 

based on the adjudication by the Assessing Officer. 
M/s.Sri Balaji Assemblies & Plastics (P) Ltd. Vs. 
AC, Selaiyur Assessment Circle W.P. No.13583 
of 2020 Dated: 01.03.2021.

stay oRdeRs: Three vital aspects to be looked into, 
in a tax dispute, while disposing of stay applications, 
i) prima facie case, ii) financial stringency and iii) 
balance of convenience, which have not been 
adverted to in the impugned proceedings. In view 
of this, the impugned order is set aside for non-
application of mind, to be re-done de novo after 
hearing the petitioner. M/s. NLC India Limited 
Vs ADC (ST) Cuddalore. W.P. Nos.4884, etc of 
2021 and WMP Nos.5491, etc of 2021 DATED: 
03.03.202109.04.2021.
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Article by Mr. S. Prakash
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Role of 

or those who have spent over 30 years in HR fraternity, these 
financial downturns / industrial slowdowns are happening, probably 
the third time. First around 91-92, second around 97-98 and now 

again.. So, the story looks all too familiar, because, friends, when people see 
the upturn, they forget the down turn and exactly does same mistakes of 
building huge costs and many non-value adding processes. Unfortunately, 
most of such cost build ups do not get done with the involvement of HR. 
For example, many companies, in their desire to grow faster, have filled more 
than the required number of trainees; to attract talent, offered higher and 
higher salaries, even though the value addition remained almost stagnant; 
built costs on entertainment / infrastructure of recurring nature and so on. 
But friends, honestly speaking how much of HR involvement was there 
while these decisions were being made? I am sure there would be a few cases 
but, it is at least my experience that rarely HR is being asked to give an 
opinion on cost build ups like this; on the contrary, when any HR person 
points out the risks, they are considered as not business savvy. 

Let us also look at another aspect. Except for Retail and IT industry, 
people cost as percentage of revenue is generally not that high; but it is 
here everyone focuses on to start with to cut; why? In some manner, I think 
us as HR professionals also join the demand and do all that is required to 
restructure operations / people etc. So, I am not seeing anything being done 
differently in this down turn that was not done earlier.

HR in 
these tough 
times

F



I know and might be most of you know, during 
the crisis in 95-98, even many giant MNCs had to 
sell of their core businesses because of the crisis. 
One such example is ABB which hived of its 
power generation business even though ABB was 
synonymous with Power Generation. There could 
be great many examples. Then, has this resulted 
in making companies robust against down turns? 
Sadly, it appears not.

My question is why Companies today are making 
the outcome of this down turn a major challenge 
for HR, while, at the time of growth, HR was 
allowed to play, at best a lower role (of course 
there might be exceptions, which I don’t deny; 
but I believe this is the case for many companies; 
if I am not right, my friends can correct and I will 
stand corrected).

So, to answer the question, my friends, I would 
like to start at the beginning (which is planning 
to manage the next down turn better and then 
manage this down turn).

The key aspects as I see are:

For future: 

HR should be an absolute partner of Business 
Growth and Strategy, which means, when there 
is scenario planning and actioning, HR is also 
expected to plan and suggest a future-scape while 
ensuring that people productivity and cost per 
transaction levels are kept absolutely minimal 

(This would require HR managers to be also 
business managers and also strategic thinkers). 
In fact HR managers should be allowed and be 
able to challenge the growth projections based on 
solid information and analysis. Companies need 
to allow this latitude to HR as they allow Finance 
function to challenge the numbers.

Consistently, the single metric for companies to 
be run, need to work on cost per unit revenue 
– which drives innovation, improvement, 
performance enhancement, process improvement, 
technological excellence and so on. As one of 
the promoters of a large group in India said, “If 
everyone were to die, I would be the last one to 
die”. So, ensuring all fixed costs are minimized 
(with human face of course) and organization 
focus is kept on cost per unit revenue and its 
continuous improvement should be the focus of 
all HR managers.

Current crisis 

The most painful period for an organization is 
telling its employees – either some of them is not 
needed or they can’t take home the same level of 
salaries or they cannot enjoy the same benefits any 
more. People have questions like, when the going 
was good; you never gave everything out to us and 
hence, when the going is bad, why is it I need to 
share it? So, in my experience, there is no better 
way but to be very transparent about the current 
and emerging scenario for a horizon of 2 - 3 years 
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and also share what is available resource and what 
are the constraints going forward. Of course, the 
people would like to see what sacrifice the senior 
management team does before they believe in the 
story. I am sure most of you are bored as you all 
know it. But, is HR in a position to do the entire 
thing as above dispassionately and credibly in 
front of its people? Do we have this freedom and 
latitude? If yes, those cases would be successful in 
handling this downturn.

The second important thing is — managing the 
morale. When some are being removed, you still 
have business to manage and may be, people 
have to work more (even take the load of their 
colleagues who are to leave) and probably get same 
or lesser pay and benefits. A tough job, tougher 
working condition, poor ambience (motivational 
level) and lower salary and benefits. So what more 
challenge HR professional needs to handle? Here 
the easiest situation to handle is in cases where 
“survival” of the company is at stake. If people are 
transparently told, things work dramatically better. 
However, the genuineness of the communication 
and commitment of the management team to 
continue to get business will be seen, which 
unfortunately falls beyond the scope of HR. This 

requires HR to be part of the business acquisition 
team to know what is the reality in the market and 
then share it as it is with its people (not select, but 
with every one).

Then, if it becomes essential to remove people, 
HR has to bring the ability to do it so well - being 
humane, considerate and supporting. People 
can say, this is common knowledge. But my dear 
friends please see how much of this really happens 
in every such situation.

I could go on and on, but I was anguished to see 
that the industries seem not to have learnt out 
of past experiences and would once again do the 
same thing. Restructure / remove / cost reduction 
through salary cuts and so on, but are not correcting 
the fundamental mettle of their organizations. I 
believe (I am sure you would agree too), HR has a 
huge role to make this happen, but space for the 
same has to be organizationally carved out and 
given, not at the bad times, but in good time.!

Good luck to all of you and hope we have the 
ability to manage this down turn better than the 
last few times.

(The views expressed are solely of the author)
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n the present situation, where technology, 
Artificial Intelligence is at its peak, the 
importance of Corporate Governance 
for creating a Trust & Confidence among 

all the stakeholders is also increasing. The 
downside of technology is the massive number 
of frauds which further leads to the adoption of 
high-level compliance functions and monitoring 
mechanisms in every organization. Let’s now take 
a look at the role of a Company Secretary for 
creating the required compliance environment in 
an organization for its Long term and Sustainable 
development. 

COMPANY SECRETARY ROLE AS PER 
COMPANIES ACT 

As per Section 205 of the Companies Act, 2013, 
Company Secretary is entrusted with the following 
functions-

(a) to report to the Board about compliance with 
the provisions of this Act, the rules made 
thereunder; 

(b) to ensure that the company complies with the 
applicable secretarial standards; 

As per the rule, the following duties has been 
entrusted- 

•	 to	 provide	 to	 the	 directors	 of	 the	 company,	
collectively and individually, such guidance as 
they may require, with regard to their duties, 
responsibilities and powers;

•	 to	 facilitate	 the	 convening	 of	 meetings	 and	
attend Board, committee and general meetings 
and maintain the minutes of these meetings;

•	 to	 obtain	 approvals	 from	 the	 Board,	 general	
meeting, the government and such other 
authorities as required under the provisions of 
the Act; 

•	 to	 represent	 before	 various	 regulators,	 and	
other authorities under the Act in connection 
with the discharge of various duties under the 
Act;

•	 to	assist	the	Board	in	the	conduct	of	the	affairs	
of the company;

•	 to	assist	and	advise	the	Board	in	ensuring	good	
corporate governance and in complying with 
the corporate governance requirements and 
best practices; and

•	 to	 discharge	 such	 other	 duties	 as	 have	 been	
specified under the Act or rules; and

•	 such	 other	 duties	 as	 may	 be	 assigned	 by	 the	
Board from time to time.

Article by Mr. CS.U.Siddharth

COMPANY
SECRETARY
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COMPLIANCE OFFICER AS PER SEBI

(1) A listed entity shall appoint a qualified 
Company Secretary as the Compliance Officer. 

(2) The Compliance Officer of the listed entity 
shall be responsible for: 

•	 ensuring	 conformity	 with	 the	 regulatory	
provisions applicable to the listed entity in 
letter and spirit;

•	 co-ordination	 with	 and	 reporting	 to	 the	
Board, recognized stock exchange(s) and 
depositories with respect to compliance with 
rules, regulations and other directives of these 
authorities in a manner as specified from time 
to time. 

•	 ensuring	that	the	correct	procedures	have	been	
followed that would result in the correctness, 
authenticity and comprehensiveness of the 

information, statements and reports filed by 
the listed entity under these regulations. 

•	 monitoring	 email	 address	 of	 grievance	
redressal division as designated by the listed 
entity for the purpose of registering complaints 
by investors. 

COMPLIANCE OFFICER AS PER RBI 

To bring the effective compliance culture, 
independent corporate compliance function and 
a strong compliance risk management programme 
at bank and group level, RBI has issued guidelines 
on Compliance functions in banks and Role of 
Chief Compliance Officer (CCO) in order to 
bring uniformity in approach followed by different 
banks. 

Duties and Responsibilities of the Compliance 
Function 

18



•	 To	apprise	the	Board	and	senior	management	
on regulations, rules and standards and any 
further developments.

•	 To	 provide	 clarification	 on	 any	 compliance-
related issues.   

•	 To	conduct	an	assessment	of	the	compliance	
risk (at least once a year) and to develop a 
risk-oriented activity plan for compliance 
assessment. The activity plan should be 
submitted to the ACB ( Audit Committee of 
the Board of Directors) for approval and be 
made available to the internal audit.

•	 To	report	promptly	to	the	Board	/	ACB	/	MD	
& CEO about any major changes/observations 
relating to the compliance risk.

•	 To	periodically	report	on	compliance	failures/
breaches to the Board/ACB and circulating to 
the concerned functional heads.

•	 To	 monitor	 and	 periodically	 test	 the	
compliance by performing sufficient and 
representative compliance testing. The results 
of the compliance testing should be placed on 
Board/ACB/MD & CEO.

•	 To	 examine	 sustenance	 of	 compliance	 as	 an	
integral part of compliance testing and annual 
compliance assessment exercise.

•	 To	 ensure	 compliance	 of	 Supervisory	
observations made by RBI and/or any other 
directions in both letter and spirit in a time-
bound and sustainable manner.

A question generally arises - what is the exact 
expectation from the Compliance Officer as 
different groups/departments in the organization 
are responsible to ensure compliance to different 
statutory requirements. RBI has clarified the 
same by mentioning adherence to applicable 
statutory provisions and regulations needs to be 
the responsibility of each staff member of the 
Organization and it is the work of the Compliance 
Officer to ensure the same. The Compliance Officer 
may be responsible for monitoring compliance with 

the regulations, internal policies and procedures 
and reporting to Management. The concerned 
departments would hold the prime responsibility 
for their respective areas, which should be clearly 
outlined, while Compliance Officer would need 
to ensure overall oversight. The above-mentioned 
clarity issued by RBI has given light on defining 
the clear-cut role of a Compliance Officer in any 
Organization. 

The best practices Company Secretary may follow:

1. Drafting of compliance checklist for all 
department based on internal and external 
policies and requirement; 

2. Taking the periodical Certificate of 
Compliance from all the Departments; 

3. Drafting the various Policies and Procedure 
and ensure the compliance of the same in a 
true spirit; 

4. Surprise audit of the different departments on 
their status of Compliance; 

5. Communicate the Law, Policies, Rules 
and Regulation from the low to top-level 
Management; 

6. Update from time to time to the Responsible 
Officers with regard to any changes occurred 
in between.

CONCLUSION:

The Company Secretary has a vital role to play 
in this modern era and to go an extra mile to 
enhance further the quality and standards of 
professionalism. Going ahead of oversight of 
compliance and taking up all activities to strictly 
ensure adherence to statutory requirements would 
be the role of a Company Secretary. A combination 
of both the activities should be made to balance 
the law. The Institute of Company Secretaries of 
India is taking a step ahead with every passing day 
to improve the quality of the professionals.

(The views expressed are solely of the author)
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I n v e s t m e n t 
OppOrtunItIes In IndIa’s
HealtHcare sectOr

Mrs. Rama Venugopal 
Chairman of Start up Business, Entrepreneurship 

and Co Chairman of Quality Systems & 
Productivity Sub-committees of the Chamber.

- repOrt by nItI aayOg

ealthcare has become one of the largest 
sectors of the Indian economy, in terms 
of both revenue and employment. It 
has been growing at a CAGR of 22% 

since 2016, employing 4.7 Million people directly. 
The sector has the potential to generate 2.7 
million additional jobs in India between 2017-22 
— over 500,000 new jobs per year. Several factors 
are driving the growth of the Indian healthcare 
sector including an aging population, a growing 
middle class, the rising proportion of lifestyle 
diseases, an increased emphasis on public-private 
partnerships as well as accelerated adoption of 
digital technologies, including telemedicine, 
besides heightened interest from investors and 
increased FDI inflows over the last two decades.

The Indian Government has undertaken deep 
structural and sustained reforms to strengthen 
the healthcare sector and has also announced 
conducive policies for encouraging FDI. The 
Aatmanirbhar Bharat Abhiyaan packages include 
several short-term and longer-term measures for 
the health system, including Production-Linked 
Incentive (PLI) schemes for boosting domestic 
manufacturing of pharmaceuticals and medical 
devices. Additionally, India is working towards 

becoming a hub for spiritual and wellness tourism, 
as the country has much to offer in Ayurveda and 
Yoga.

The COVID-19 pandemic has not only presented 
challenges but also several opportunities for India 
to grow. The crisis has opened the flood gates for 
Indian start-ups, many of whom have risen to the 
occasion and accelerated the development of low-
cost, scalable, and quick solutions. Further, the 
pandemic is providing an impetus to the expansion 
of telemedicine and the home healthcare market 
in the country.

All these factors, together, make India’s healthcare 
industry ripe for investment. In the hospital 
segment, the expansion of private players to 
Tier 2 and Tier 3 locations, beyond metropolitan 
cities, offers an attractive investment opportunity. 
India also has the opportunity to boost domestic 
manufacturing of pharmaceuticals, supported 
by the recent PLI schemes, alongside offering 
investment avenues in segments like contract 
manufacturing and research, over-thecounter 
drugs, and vaccines. India is also a land of 
opportunities for players in the medical devices 
industry, with tremendous opportunities for 
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expansion of diagnostic and pathology centres as 
well as miniaturised diagnostics.

This Report provides an overview of India’s 
healthcare sector, including insights about its 
employment generation potential, the prevailing 
business and investment climate as well as the 
overarching policy landscape. It also highlights 
the key drivers of growth for the sector and the 
third section elaborates upon the enabling policies 
and investment opportunities in 7 key segments, 
including hospitals and infrastructure, health 
insurance, pharmaceuticals and biotechnology, 
medical devices, medical tourism, home healthcare 
as well as telemedicine and other technology-
related health services.

In the hospital segment, the expansion of 
private players to Tier 2 and Tier 3 locations, 
beyond metropolitan cities, offers an attractive 
investment opportunity. According to Invest 
India’s Investment Grid, there are nearly 600 
investment opportunities worth USD 32 Billion 
(INR 2.3 Lakh Crore) in the country’s hospital/
medical infrastructure sub-sector.

In the medical devices and equipment segment, 
expansion of diagnostic and pathology centres as 
well as miniaturised diagnostics have high potential 
for growth. Medical Value Travel, especially 
wellness tourism, also has bright prospects, given 
India’s inherent strengths in alternative systems of 
medicine.

While the adoption of home healthcare solutions 
in India is currently at a relatively nascent stage, 
it has tremendous potential for growth in the 
future on account of the rising elderly population 
in the country, increase in the incidence of 
chronic diseases, enhanced demand for constant 
personalised care as well as the emergence of 
nuclear family structures in urban areas.

With respect to pharmaceuticals, India has the 
opportunity to boost domestic manufacturing, 
supported by recent Government schemes 
with performance-linked incentives, as part of 
the Aatmanirbhar Bharat (Self-Reliant India) 
initiative.

The inputs shared above are taken from Niti 
Aayog’s recent report which is available in the 
public domain - https://niti.gov.in/node/1475

My views on Healthcare Investments :

With Healthcare Sector continuously attracting 
FDI investments , the investment route is also 
posing serious challenges at the market place. 
Healthcare Sector (from  Services domain) is 
included under the definition of MSME recently, 
for the first time in the country. 80% of the care 
providers in the country are from Small Hospitals, 
Small Healthcare organisations. Majority of 
them don’t have formal statutory structures, 
frameworks in place but they meet the needs of 
local communities to deliver good quality care.
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On the contrary, Urban health care scenario is 
totally different . Health facilities in urban markets 
& some portion of Tier 2 markets may have some 
formal statutory structures and frameworks. We 
find many Corporate Healthcare Brands in the 
Urban Markets. 

To attract investments through FDIs, very small 
percentage of healthcare services businesses will 
qualify. Even Medical Device manufacturers 
may not qualify, as we have very few domestic 
manufacturers in the country and majority of them 
belong to small and mid size businesses category.

With recent announcement from Ministry 
of Finance paving way for creating long term 
domestic capital focus in the country , this will 
emerge as the most ideal route and investment 
solution for Healthcare businesses to stay invested 
over long term period. 

Investments into healthcare domain is nothing 
new in the country and this has been happening 
in the last 10-15 years . Infact some of these 
investments have caused of chaos at the market 
place. Investments that come through FDI routes 
have a short term investment horizon and investors 
prefer exiting their investments over a period of 
3-4 years, thus pushing investee companies to fast 
track, scale up faster to enable business exits for 
them, at higher valuations. This is the reason why 
many growth stage healthcare businesses have 
decided to opt out of these private investments, 

as they were hearing lot of horror stories at the 
market place.

Growth stage businesses need growth capital and 
investors should understand business dynamics 
when looking at investments portfolios like 
Education and Healthcare Sectors as both these 
sectors have a huge societal impact. Wrong 
investment agenda, wrong push from Investors 
to fast track will ultimately result in affecting the 
communities health and safety, affordability to 
pay for the health care services.

Indian healthcare businesses should choose 
wise investment avenues and look at  various 
other investment options that may be generated 
through AIF (Alternative Investment Funds – 
Fund of Fund) that’s been envisaged. This move 
is initiated by our Indian Industry Veterans who 
have decided to insulate the Indian businesses 
from capital flowing into the country thru FDI 
route. It’s one of the finest moves and Healthcare 
Sector should seriously look out for alternative 
investment options that are being created though 
our Indian Investors Platforms. 

Any investments into health care requires a long 
term window of staying invested , atleast for 7-10 
years, to enable the businesses to grow steadily. 

“Fast Track” is a strict “NO NO” as far as Health 
and educational domains are concerned.

(The views expressed are solely of the author)
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inancial Services are crucial for the 
economic growth and development of the 
country. They not only grease the wheels 

of existing businesses, but also speed-up the 
process of setting up new businesses, both big and 
small. Organizations such as credit-card companies, 
insurance companies, brokerage firms, commercial 
and investment banks, hedge funds, accounting 
agencies, and consumer finance firms. As per RSM 
Global, the scope of Banking, Financial Services 
and Insurance (BFSI) is supposed to grow at an 
exponential rate because of consistent increase 
in per capita income, innovation in technology, 
commencement of new products, expanding 
distribution, networking and increasing customer 
awareness of financial products. Thus, it acts as 
the backbone of the country, to fulfil the targets of 
inclusive growth.

BFSI Industry has seen bold reforms in the last 15 
years and will continue to be a top priority focus 
industry for India’s economic development based 
on inclusive growth. In India, Financial Service 

sector enjoys 0.6% share in the country’s GVA1, 
and it is expected to grow rapidly. The Reserve 
Bank of India (RBI) is the apex bank of the 
country, controlling all activities in the financial 
sector.

india’s oveRvieW

India is one of the leading economies engaged in 
exporting the Financial Services and is poised to 
grow on the back of rising incomes, significant 
government attention and the increasing pace of 
digital adoption. According to a report by KPMG-
CII, India’s banking sector is on the way to 
becoming the third largest in the world by 2025. 
It expects bank credit to grow at 17% CAGR 
(compound annual growth rate) in the medium-
term leading to increased credit penetration.

At Present, India holds 16th position in the global 
exports of Total Financial Services. However, the 
share it enjoys is relatively poor i.e., 1.1%. As far 
as segments of the Sector are concerned, Insurance 
sector is growing substantially, even though it’s 

1 Based on SEPC’s  calculations. 

GrowinG Financial 
ServiceS in india:
an overview

Dr Abhay Sinha 
Director-General
Services Export Promotion Council
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share is relatively poor, as we can see from the 
belowtable that in 2015, India’s exports to world 
were $ 1.9 Billion and in 2019, it has risen to $ 
2.5 Billion with a CAGR of 5%. On the other 
hand, exports in Financial Services have suffered 
a decline with negative CAGR of 2%. 

Figure 1.1: India’s exports (USD Million) in 
Financial Services (Sector-wise) to world & its 
% growth.

Year
Insurance 
& Pension 

Financial 
Services

Total Financial 
Services

2016 7.6% -5.1% -1.6%

2017 15.2% -11.6% -3.7%

2018 4.9% 21.1% 15.4%

2019 -2.1% -11.3% -8.3%

Source: Trade Map

Note: Trade value mentioned is only through Mode 1 
channel.

However, as far as categorization of imports is 
concerned, Figure 1.2 depicts that Insurance and 
Pension services enjoys more than 70% share in the 
India’s imports in Total Financial services in 2019. 
The share of Financial Services is not only low, 
but also declining significantly. It is evident that 
there has been $3.5 billion decline, from 2017 to 
2019, in India’s imports in the respective services, 
with a negative CAGR of 6%. On the other hand, 
CAGR of India’s imports in Insurance & Pension 

Industry is enormously high i.e., 5%. Therefore, it 
can be concluded that India is a net Importer of 
Insurance & Pension services and a net exporter 
of the Financial Intermediation services. One of 
the possible reasons of this could be high demand 
in the Insurance industry in our country, and it 
could be very beneficial for us if we could untap 
the potential and boost the growth. Another 
possible reason couldbe underdevelopment of the 
Insurance sector, and this could also be a huge 
opportunity to expand this sector and contribute 
to inclusive growth of India.

Figure 1.2: India’s imports (USD Million) in 
Financial Services (Sector-wise) from world & 
its % growth.

Year
Insurance 
& Pension 

Financial 
Services

Total 
Financial 
Services

2016 -3.2% 61.0% 20.8%

2017 24.2% 15.5% 19.9%

2018 7.2% -30.3% -10.8%

2019 0.4% -43.5% -16.1%

Source: Trade Map

Note: Trade value mentioned is only through Mode 1 
channel.

Moreover, at the sub-sectoral level, Direct 
Insurance, Reinsurance and Other Financial 
Services enjoys a major proportion i.e., 23%, 
10%, and 60% respectively, in India’s exports in 



Financial services, as depicted in Figure 1.3. India’s Exports in Direct Insurance sector has relatively enjoyed 
a maximum growth rate i.e., 66%, throughout the period. On the other hand, Financial Intermediation 
services (Indirectly Measured) has witnessed a 60% decline i.e., from $1015 Million to $407 Million in 
2019.

Figure 1.3: India’s exports (USD Million) in Financial Services (Sub-sector wise) to world.

Source: Trade Map
Note: Financial Intermediation Services represents the FISIM i.e., Financial Intermediation Services that are 
Indirectly Measured

Figure 1.4: Share of India’s exports (Sub-sector wise) in Global exports of Total Financial Services

Source: Trade Map
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advantaGe india

Source: (IBEF, 2020)

In sum, the financial services sector in India has 
undergone tremendous growth in recent years 
and presents promise for more in the forthcoming 
future. With the annual rate of growth at 8.5% 
it is one of the fastest growing services sector in 
the country. During the last fifteen years, the 
Indian financial system has been incrementally 
deregulated and exposed to international financial 
markets along with the introduction of new 
instruments and products while still retaining 
some aspect of supervision and control to mitigate 
any potential risks. Credit, Insurance, and 
Investment penetration along with lower mutual 
fund penetration of 5–6% reflects latent growth 
opportunities. The approval of 100% FDI in 
insurance intermediaries, increment in FDI upper 

limits from 49 to 74% in the insurance sector are 
indicators of competitive interests. 

Further, India’s fintech revolution heralded a new 
age of banking and financial services in the country. 
Fintech industry comprising of online brokerages 
gained momentum, enabling investors to buy 
equities, IPOs, ETFs, mutual funds; UPI payments 
skyrocketed; more people switched to online 
banking during COVID-19 times. Opportunities 
for fintech start-ups in India are plenty. Having 
reached a high level of maturity in the Indian 
Financial Services Sector, the sector ready to 
start its journey to tap global markets since global 
markets are more receptive to implement digital 
solutions, post COVID-19. 

(The views expressed are solely of the author)
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stAndArds 
CertiFiCAtiOns 

ACCreditAtiOns  
reGulAtiOns

NADCAP Accreditation

adcap (Formerly known as National 
Aerospace and Defense Contractors 
Accreditation Program) is an industry-

managed approach to conformity assessment of 
‘special processes’.

It brings together technical experts from prime 
contractors, suppliers and representatives from 
government to work together and establish 
requirements for approval of suppliers using a 
standardized approach.

Unlike traditional third party programs, Nadcap 
approval is granted based upon industry consensus.

NADCAP is the leading, worldwide cooperative 
program of major companies designed to manage 
a cost effective consensus approach to special 
processes and products and provide continuous 
improvement within the aerospace industry.

About PRI and NADCAP

•	NADCAP	Program	is	part	of	PRI	(Performance	
Review Institute).

•	PRI	was	created	in	1990	by	SAE

•	Through	 the	 Performance	 Review	 Institute,	
NADCAP provides independent certification 
of manufacturing processes for the industry.

•	NADCAP	 Accreditation	 is	 granted	 by	 Task	
Groups after successful audit

•	Audits	are	performed	using	checklists

•	The	Audit	check	list	are	developed	by	the	Task	
Groups and these are based on customer and 
industry standard

What is NADCAP Task Group?

Nadcap Task Groups includes personnel (Prime 
Contractors, Government Representatives, 
Suppliers) with expertise in the particular product, 
process or service for which suppliers are to be 
accredited (e.g. NDT, Heat Treating).

The Task Group has responsibilities for the 
accreditation program including:

•	deploying	the	accreditation	process,
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•	recommendations	for	auditor	hiring	and	training	
needs,

•	standard	and	checklist	development,	metrics,

•	and	continuous	improvement.

Commodities covered under NADCAP:

Nadcap program gives accreditation for special 
processes in aerospace and military industry as:

•	Aerospace	Quality	Systems	(AQS)

•	Chemical	Processing	(CP)

•	Coatings	(CT)

•	Composites	(COMP)

•	Conventional	Machining	as	a	Special	Process	
(CMSP)

•	Elastomer	Seals	(SEAL)

•	Electronics	(ETG)

•	Fluids	Distribution	(FLU)

•	Heat	Treating	(HT)

•	Materials	Testing	Laboratories	(MTL)

•	Measurement	&	Inspection	(M&I)

•	Metallic	Materials	Manufacturing	(MMM)

•	Nonconventional	Machining	and	Surface	
Enhancement (NMSE)

•	Nondestructive	Testing	(NDT)

•	Non	Metallic	Materials	Manufacturing	
(NMMM)

•	Non	Metallic	Materials	Testing	(NMMT)

•	Sealants	(SLT)

•	Welding	(WLD)

Why NADCAP?

•	Mandated	by	the	major	aerospace	and	defence	
prime contractors (Subscribers)

•	Replaces	routine	process	auditing	with	one	audit	
process, approved through a consensus decision 
making process of industry stakeholders

•	Improves	 quality	 throughout	 industry	 through	
consistent requirements

•	Conducts	in-depth,	technical	process	audits

•	Utilizes	 technically	 experienced	 auditors	 to	
assure process familiarity

•	Reduces	costs	through	improved	standardization

(The views expressed are solely of the author)
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he advent of ISO 9001 in 1987 was a 
historic event – it revolutionised the 
approach to quality and brought in the 

concept of the systems approach. It inspired 
the same management systems approach to the 
environment (ISO 14001), food safety (ISO 
22000), information security (ISO 27001) and 
this tribe continues to grow into several other 
fields.

Not long after ISO 9001 was launched, ISO 
9001 certification became an elitist tag – despite 
a visible loss of reputation over the years, it still 
remains the most popular and certified standard 
globally.

While the standard itself, and other management 
systems standards too, maybe magnificent, the 
problem is in certification. Their popularity has led 
to mushrooming of certification bodies globally, 
more so in India, and therefore the question arises 
– what is an authentic certificate?

Unlike many services, the first thing to be clear 
about is that there is no regulation of certification 
bodies – no licensing or registration. Anyone can 
set up a certification body – as a proprietorship or 
partnership or private limited or LLP or Society 
or Trust under relevant laws – and start issuing 

certificates. If such certificates are accepted in the 
market, it is perfectly legal and no one can stop it.

However, the risk is one does not know whether 
the certification body is competent and whether 
it follows a robust process or even actually does 
an audit. There is a number of what can be called 
‘unethical’ certification bodies in India and even 
globally and several examples of certificates being 
issued without any audit to organizations who 
would actually have no system in place. Thus this 
entire business of certification becomes a sham 
exploiting the absence of regulatory oversight. 
This is rampant in the Indian market today and 
many parts of the globe are afflicted by a similar 
malady.

Therefore, those who rely on such certificates 
could literally be cheated with what can be called 
‘unauthentic certificates because there is no way 
to verify if the certification body is competent or 
if it has done a proper audit or the organization 
which holds the certificate has implemented the 
ISO standard of which it holds a certificate. How 
does one then establish a certification body is 
authentic or the certificate is authentic?

Fortunately for us, ISO not only issued standards 
like ISO 9001 or ISO 14001 or ISO 13485, etc, it 

writes a guidance column on the ways of ascertaining 
the authenticity of certifications.

T
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also issued standards for the process of certification 
along with competence of certification bodies – the 
ISO 17021 series of standards. Even better is that 
an international body, International Accreditation 
Forum (IAF), which now has an MoU with ISO, 
came up in 1993 to supervise certification to 
such standards through accreditation bodies in 
various countries – some like the EU have a single 
national accreditation body in each country by 
law, some have national accreditation bodies even 
though not by law but accreditation not being 
such a lucrative business, they remain the only 
ones like NABCB in India, and some like USA 
have multiple private accreditation bodies.

These accreditation bodies commit to operate 
as per applicable international standard, ISO 
17011, for them and accredit certification bodies 
as per international standards applicable to them 
e.g. ISO 17021 series for management systems 
certification. These accreditation bodies are 
evaluated by the regional bodies, Asia Pacific 
Accreditation Cooperation in the case of India, 
who in turn are evaluated by IAF and once an 
accreditation body demonstrates it meets ISO 
17011, it becomes a signatory to IAF’s mutual 
recognition arrangement which means it is now 
internationally equivalent. The peer evaluation 
of individual accreditation bodies by a regional 
body as well as IAF evaluation of regional bodies 
follows a 4-year cycle. As would be observed, the 
entire system is under evaluation following the 
dictum – in God we trust, rest all have to show 
evidence!

The certification bodies accredited by such 
accreditation bodies can also claim they are 
internationally equivalent and the certificates 
they issue, typically carrying the logo of the 

accreditation body and at times even of IAF 
are called accredited certificates which are also 
internationally acceptable.

Therefore, one can say that accreditation under the 
IAF system is arguably the only means of identifying 
an authentic certification body or certificate. The 
problem is that this entire system is voluntary – 
there is no legal binding for a certification body to 
get accredited or an accreditation body to become 
part of the IAF system.

There are indeed certification bodies in the 
market that are either unaccredited or claim 
accreditation from some unknown accreditation 
bodies typically based in USA or Europe but 
which are not part of the IAF system and hence 
it is not possible to vouch for their authenticity 
or even existence in some cases. Unlike the IAF 
system, these certification and accreditation 
bodies are under no oversight and not obliged 
to follow the international norms. One can term 
these certification bodies (and accreditation 
bodies) as unauthentic and certificates issued by 
them as unauthentic.

It is therefore necessary for all the stakeholders, 
particularly those who rely on ISO certificates, to 
be aware of the risks of unauthentic certificates 
in the market and verify that they are receiving 
a credible, authentic certificate under the IAF 
system unless there is an alternate system of 
authenticating certificates available.

An authentic certificate should contain the 
following:

1. Name and address of the organization certified

2. Scope of certification describing its activities 
under certification. For example production, 
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packing and sale of dairy products like (broad 
list of products)

3. Standard (or sometimes scheme or regulation) 
against which certification is granted, for 
example, ISO 9001 or ISO 13485 (standard) 
or AS 9100 or FSSC 22000 (scheme) – in 
general, guidance standards (like ISO 31000) 
are not amenable to certification – these 
have to be formal, requirement standards or 
specifications

4. Date of issue and expiry of certificate observing 
a 3-year cycle

5. Unique identification number of the certificate

6. Name and address of the certification body 
(CB)

7. Logo of the certification body

8. Accreditation symbol indicating the name 
of the accreditation body (AB) which has 
accredited the certification body (in most 
countries, in the absence of any law requiring 
certification bodies to register, accreditation 
is the only way of recognizing a competent, 
authentic certification body)

9. IAF Mark – indicating that the certificate 
is covered under the Multilateral Mutual 
Recognition Arrangement (MLA) of the 
International Accreditation Forum (IAF) 
and hence is internationally equivalent and 
acceptable in the market

In order to judge the authenticity of the certificates, 
the names of member ABs of IAF can be seen on 
its website www.iaf.nu – it also gives information 

on which accreditation bodies are signatories to 
IAF	MLAs	for	specific	schemes	–	QMS	or	EMS	or	
FSMS. Once you locate the AB in a country, you 
can go to its website from the link given on the 
IAF website and then on AB’s website verify if the 
CB is accredited. Then from the CB or even the 
AB, you can verify the certificate because, under 
international norms, CBs are obliged to help verify 
certificates issued by them. In case the certificate 
is issued under a scheme like IATF 16949 or AS 
9100, it is possible to verify the certificate through 
the scheme owners also.

The safest course is to rely on the national body, 
the National Accreditation Board for Certification 
Bodies (NABCB), which is a member of IAF 
and internationally equivalent and insist on the 
NABCB logo on the certificates. In case of any 
other certificate, it would be best to verify the 
certificate from the AB concerned or even take 
the help of NABCB to verify the certificate. The 
list of certification bodies accredited by NABCB is 
publicly available at the website nabcb.qci.org.in.

The Indian market unfortunately is hugely risky 
in this regard and therefore all stakeholders, 
especially the industry as well as purchasers/buyers, 
need to be aware of the IAF system to ensure they 
receive authentic certificates in the first place.

This article is written by Mr Anil Jauhri and 
published in Elets EHealth Magazine on March 
4th 2021 

Source : bit.ly/3tdspoO

(The views expressed are solely of the author)
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Update YoUr 
ie COde!

xporters and Importers have to update their 
IE code details in the database of DGFT.  
Import Export Code No is given after 

ascertaining details from the importer/exporter like 
Name, address, Mobile No., GST, PAN details of 
both the company, bank and directors or partners 
and e mail address. But many businessmen have 
conveniently forgotten to update the database 
of the changes in their details. In a notification 
No.58 dated 12th February 2021 issued by the 
Director General of Foreign Trade, the authorities 
urge business to update their records within the 
period April to June. The updating is to be done 
even if no changes are there.  It means that one 
has to check whether the particulars available in 
the database of the DGFT are correct or not.

For example, at the time of application for IE 
Code, there would be a bank for transactions. But 
over a period of time, the same could be changed 
for some other bank. If the change of bank is not 
updated in the system, what happens? Once the 
export, the particulars are captured in the Export 
Data processing Management System (EDPMS). 
As the bank details are not updated, the payment 
particulars are not captured but available in the 
actual bank. As the proceeds are not realised 
through the bank in the system, the receipt details 
are not captured in the data base leading to a 
situation where the exporter may be a defaulter in 
terms of Foreign Exchange Management Account 
(FEMA). With the result, if unchecked, the IE 

Code may even put under ALERT List. If an IE 
Code is designated as in ALERT List, then no 
export and import is allowed.

I had an annoying experience recently when I was 
to appear before the Development Commissioner, 
DGFT Chennai for a personal hearing on behalf of 
a client. Since the hearing was on line, the DGFT 
sent Google link to the registered mail address of 
the client. The client got their IE code somewhere 
in 2001 or 2002. The email registered then in the 
database was never used and there is a new mail 
address is being used but that is not available in 
the system. The Personal Hearing was to start at 
10.30 but till 10 25 no mail was received by us. I 
rang up the office of DGFT to know the details of 
link. I got the reply the details had already been 
sent. Then I requested to send the same to the 
new mail address.  But he said that they could not 
send to an unknown address. Then I had to plead 
with him of our inability to access the old mail 
address. All these tense moments could have been 
avoided had the client taken care to update their 
records properly.

In terms of this notification, an IE Code holder 
has to check the details available in the data base 
system of the DGFT about himself and update.  
Even if there are no new details, still he has to 
confirm that there are no changes.

(The views expressed are solely of the author)

Mr. R R Padmanabhan 
Chairman, Foreign Trade and Skill Development 

Sub-Committees of the Chamber.
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CONSUMER PRICE INDEX
NUMBERS FOR INDUSTRIAL WORKERS (BASE 2016=100)

S. No. State Centre Feb 2021
1 AP Guntur 124.0
2 Nellore 116.9
3 Visakhapatnam 131.2
4 ASM Biswanath-Chariali 123.1
5 Doom-DoomaTinsukia 131.0
6 Guwahati 125.0
7 Labac-Silchar 115.3
8 Numaligarh-Golaghat 114.5*
9 Sibsagar 116.0

10 BIH Munger-Jamalpur 117.5
11 Patna 117.4
12 CHD Chandigarh 122.4
13 CHS Bhila 112.4
14 Korbe 121.4
15 Rajpur 111.9
16 DNH Dadra & Nagar Haveli 113.5
17 DLI Delhi 112.8
18 GOA Goa 113.5*
19 GUJ Ahmedabad 113.9
20 Bhavnagar 113.0
21 Rajkot 116.1
22 Surat 112.9
23 Vadodara 115.2
24 HRY Faridabad 116.4
25 Gurugram 119.4
26 Yamunanagar 114.6
27 HP Himachal Pradesh 120.5*
28 J&K Jammu & Kashmir 123.3
29 JRK Bokaro 118.2
30 Dhanbad-Jharia 121.1
31 Jamshedpur 127.4
32 Ramgarh 122.3
33 KNT Belgaum 119.6
34 Bengaluru 116.1
35 Chikmagalur 112.2
36 Davamagere 123.4
37 Hubli-Dharwad 116.9
38 Mercara-Kodagu 112.5
39 Mysore 116.6
40 KRL Ernakulam/Alwaye 125.0
41 Idukki 123.2
42 Kollam 121.8
43 MP Bhopal 115.1
44 Chindwara 118.8
45 Indore 114.9
46 Jabalpur 118.9
47 MHR Mumbai 113.9
48 Nagpur 117.3

S. No. State Centre Feb 2021
49 Nasik 116.2
50 Pune 116.3
51 Solapur 124.8
52 Thane 112.6
53 MEG Shillong 126.7
54 ODI Angul-Talchar 126.4
55 Cuttack 126.3
56 Keonjhar 125.5*
57 PUD Puducherry 124.8
58 PUN Amritsar 119.5*
59 Jalandhar 118.8
60 Ludhiana 119.0
61 Sangrur 115.3
62 RJN Alwar 116.3
63 Bilwara 115.9
64 Jaipur 115.5
65 TN Chennai 120.7
66 Coimbatore 118.4
67 Coonoor 128.4
68 Madurai 124.1
69 Salem 120.6
70 Tirunelveli 123.7
71 Virudhu Nagar 120.9
72 TEL Hyderabad 118.3
73 Mancheriyal 127.3
74 Warangal 117.6
75 TRP Tripura 115.0
76 UP Agra 119.8
77 Ghaziabad/G.B.Nagar 118.8
78 Kanpur 120.3
79 Lucknow 123.0
80 Varanasi 122.1
81 UTK Udham Singh Nagar 125.5
82 WB Darjeeling 112.4
83 Durgapur 119.4
84 Haldia 114.2
85 Howrah 124.3
86 Jalpaipuri 116.2
87 Kolkata 122.8
88 Raniganji 126.4

ALL INDIA INDEx 119.0

1. The CPI-IW for month of March, 2021 will be released on 
30th Apr, 2021.

2. E-mail Address: cpiwer@gmail.com
3. Website: http://www.labourbureaunew.gov.in 
*Rounded up from second decimal place.
Source:  LABOUR BUREAU, SHIMLA
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Picture Gallery
online workshop on digital Marketing  on the 19th& 20th March 2021 

for the participants in and around Hyderabad.

workshop on “digital Marketing” on the 25th & 26th March 2021 
(online) for the participants in and around chennai
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Handing over sewing Machines to the trainees of tailoring
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UPDATATION OF MEMBERSHIP DETAILS

Kind Attn: Members

Dear Sir/Madam;

We are updating the database – Members business details in our records. We request you to kindly 

inform the Chamber if there are any changes in your mailing list – Address, contact details, Name of 

the representative, change in the Email-ids and Telephone numbers in the below mentioned format. 

Please forward the same to the Chamber by Email: andhrachamber1@gmail.com duly filled in 

for making necessary changes in our records. Please extend your cooperation support in this regard 

without delay.

Name of the company / individual 

postal Address

Telephone

Fax

Mob

Email

Est.

Website

GST No

Name of the representative – 

Designation in the company

Bank

Manufactures of

Exporters of

Importers of
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In the service of Public for more than 56 years 
	  

Winning client’s trust with unmatched professionalism   

Investigation 
•   Pre  &  Post  Matrimonial
•   Pre  &  Post  Employment
•   Industrial  Theft  &  Fraud
•   Undercover  Operation

FOR TOTAL SECURITY SOLUTIONS IN INDIA 

GLOBE DETECTIVE AGENCY 

Security 
•   Consultation
•   Trained  Man  Power
•   24  x  7  Control  Room
•   Client  Support

Facility 
•   House  Keeping
•   Pantry  Services
•   Guest  House  Mgmt
•   Garden  Member

Electronics 
•   Access  Control
•   Burglar  Alarm
•   Fire  Alarm
•   CCTV

Chennai              No.152, Agurchand Mansion , Mount Road, Chennai-600 002.  
                          Tel: +91–44–42919500–599; E-mail:  chennai@globedetective.com 
 
Bengaluru           Tel: +91-80-25717905/06;  

          E-mail: bangalore@globedetective.com;  
 
Delhi          Tel: +91–11–26432221/26432681;  
                          E-mail: delhi@globedetective.com 
 
Mumbai          Tel: +91-22-22028751/22023578;  
                          Email: mumbai@globedetective.com 
 
 
 
Ahmedabad, Ambur, Coimbatore, Jamshedpur, Kochi, Kolkata, Lucknow, 
Madurai, Mysore, Puducherry, Pune, Secunderabad, Sriperumbudur, Vapi, 
Vizag.      

www.globedetective.com 
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THE KCP LIMITED

CEMENT PLANT MUKTYALA CEMENT PLANT MACHERLA 

SUGAR INDUSTRY  

VIETNAM

HEAVY ENGINEERING

CHENNAI

POLAVARAM PROJECT

SRISAILAM DAM NAGARJUNA SAGAR DAM

SRI KANAKADURGAMMA VARADHI

Registered Office: “Ramakrishna Buildings” No. 2 Dr. P.V. Cherian Crescent, Egmore, Chennai- 600008 
Tel: +9144-66772600 / 66772667, Fax: 66772620 CIN65991TN1941PLC001128

Cement Marketing Head Quarter: Plot No. 10, Gayatri Hills, MP & MLA’s Colony Road No. 10 C, Jubilee Hills, 
Hyderabad - 500033 Tel: 040 2325 3503 to 3505, Cell: +91 9866305145 / 9989597775, E-mail: ramakrishna.k@kcp.co.in
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